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The concept of extravagance and waste: 

The linguistic meaning of extravagance and waste is insatiable. Al-Qalyubi 

mentioned this linguistic meaning in the definition of extravagance, but some 

scientists have singled out the use of extravagance by expenditures and eating.  

al-Jarjani says in his definitions "Wastefulness exceeded the limit on 

maintenance, It was said that a man eats what is not permissible for him or 

eats what is right for him above moderation and the amount of need. It was 

said that waste exceeded the quantity because it was ignorant of the amounts 

of rights. It was said that much money was spent on the despicable purpose" 

From the above we can say that extravagance is to exceed the limit in every 

act that man does or says, even if spending is months.  

Just as the waste of evil is in good, it is as if you believe in all his money as he 

says: "And they have come to his right on the day of his harvest and do not be 

extravagant that he does not like the extravagant." 

Waste  as it is rich, it may also be poor, because it is relative. "What I have 

spent in non-obedience to God is a secret, albeit a little," said Ibn Abbas, may 

God rest his soul. Waste is to break up money and spend it in waste..  

Some of them singled him out for spending money in sins, and unfairly 

dispersing him. 

Some jurists define wastefulness as: "The lack of charity to dispose of money, 

to spend it in a way that should not be spent, and to spend money on land is 

not wasteful, and to spend it in precious foods that are not worthy of waste. 

Thus, waste is more particular than extravagance; waste is used to spend 

money in waste, sin, wrong, and extravagance more generally, because it is 

permissible to limit, whether in funds or otherwise, and excessive speech, 

murder and others.  

Ibn Abedin, on the other hand, differentiated between extravagance and 

waste, saying: "Waste is used in the famous sense of extravagance, and the 

investigation that they have a difference is that extravagance: spending the 

thing as it should be too much.  

Wastefulness: spending something that should not be done. 

As stated in "The Literature of the World and Religion": "Wasteful 

ignorance of the realities of rights, and the extravagance of ignorance of the 
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amounts of rights", says Ragheb Al-Isfahani: "Waste is in fact uglier than 

extravagance because beside it is a wasteful right, and because it leads its 

owner to oppress others, so it is said that the wasteful is uglier because he is 

ignorant of the amount of money that is the reason for keeping people".  

Therefore, extravagance and waste have a general and special relationship, 

subject to a rule (if they meet, ,they separate and  if they separate , they meet)  

Causes of extravagance and waste 

Wastefulness and extravagance  has reasons and motives to sign, lead to, and 

mention: 

1- The profligate ignorance of the teachings of religion, which forbids 

extravagance in all its forms, if the extravagant person was familiar with the 

Holy Quran and the Prophet's Sunnah, he would not be characterized by the 

extravagance he has been forgotten about " eat and  drink and do not waste" 

Al-Araf 31 . The world is sad and remorseful " and do not keep your hand 

chained to your neck( when spending ) nor open it completely  so that  you 

will sit blamed destitute"  Al-Isra 29 and in the hereafter the painful torment 

severe torment "As for the companions of the left * and * (they shall live ) 

amid burning winds and boiling water * in the shadow of a smoking blaze * 

neither cool nor good* before they lived at ease"  Al-Waqia( (41-45). As a 

result of the problematized ignorance of the teachings of religion, which goes 

beyond limiting the intake of permissible things, this would lead to obesity, 

large body and control of lusts, and thus laziness and laxity, which leads to 

extravagance, came from Omar ibn al-Khattab, god bless him, he said: "Don't 

you and the belly in food and drink, they are corrupting the body, a gene of 

revulsion, lazy to pray, and you have to mean them, it is good for the body, 

and beyond the navel.". 

2. The first genesis: the reason for the extravagance may be the first, that is, 

the first life, because the individual may grow up in a family that is 

extravagant and extravagant, which is nothing but example and despair, and 

we may realize some of the secrets of the call of Islam and its emphasis on the 

need for the couple to be fair and committed to the law of God and his gift, he 

said: "Marry those among you who are spouseless and the virtuous among 

your male and female slaves (thereby freeing them)" Al- nur 32. In the words 

of Abu Hurira, may God bless him, the Prophet said: "A woman is given four: 

for her money, for her account, for her beauty, for her two sons, and for the 

same religion, your hands were raised." 
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3. Ignorance of the nature of the world life and what it should be, and the 

reason for the extravagance may be the ignorance of the nature of the world 

life and what it should be, as the nature of the world life does not prove or 

settle in a single situation.  

It is incumbent upon us to put grace in place, and to save more money and 

health than we need today.  

4. Ample means after distress: Waste may be caused by capacity after 

distress, or ease after hardship, as many people may live in distress, 

deprivation, distress or hardship. If they are patient, conditions may change, 

so that capacity is after distress, or ease after hardship, and then it is difficult 

for this type of people to mediate or moderate and turn out to be quite the 

opposite, so that extravagance and waste. 

5. The company of the extravagant: the reason for the extravagance may be 

the company and contact of the extravagant, as man is often created by the 

morals of his owner and his successor. 

6. The love of appearing and showing off may be caused by a love of fame and 

showing off in front of people, showing off their reputation and 

transcendence, and seeing them as generous and generous, and receive their 

praise and praise; 

7. Simulation and imitation: The reason for the extravagance may be to 

emulate and imitate others so that they are not described as stingy and spend 

their money no matter how unconscionable or consider the consequences they 

will end up with. 

8. Disregard for the effects of wastefulness and extravagance: the reason for 

waste and waste may be to lose sight of their implications, as extravagance has 

harmful effects, waste has fatal consequences, and has been known by the 

nature of Man often does or leaves the thing, if he is aware of its effects and 

consequences, but if he ignores these effects, his behavior is disrupted and it 

has been shown through a field study of the economic problems facing young 

people that most free expressions are individuals The sample of the research 

expressed waste and waste in place by 2.8% and from the models of their free 

expressions "I am a wasteful go to the shop and I do not know what I will 

buy", "imbalance in expenses and lack of regulation of exchange", 

"Sometimes I put money misplaced", "my inability to save myself from 

spending money", these expressions highlight the need of young people in 
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particular for the Islamic approach in addressing the phenomenon of waste 

and waste and spending money in all that is legitimate and harmless.  

Examples of extravagance and waste 

Imam Muhammad bin Al-Hassan al-Shibani mentions images of 

extravagance: "It is extravagant to eat above satiety, it is extravagant to eat 

more allowed, , to put on the table the colors of food above what he needs to 

eat, , to eat in the middle of bread and to leave his footnotes, or to eat what he 

swells of bread as some children do, claiming that this is tasty, to wipe bread 

when empty food without eating what is being wiped out, , if he falls from his 

hand for a bite to leave it. Then god rest his soul, he says, "And order the 

dress for eating in all that we have mentioned." 

Abu al-Hassan al-Mordi, may God rest his soul, recalls examples of waste: "It 

is wasteful to spend his money in what does not work for him in his life and 

does not earn him a wage at the end of his life, but he earns it in his world 

with sin and carries to the end a sin, such as breaking taboos and drinking 

wine. And to bring the obscenity and give him the silly singers, the idiots, the 

cynical and the funny, and it is wasteful to occupy the money curiously the 

role that he does not need and his people do not inhabit or build it to his 

enemies and to ruin the age that is his killer and his descendants, and from 

Wastefulness makes money in the rich mattresses and the many silver and 

gold pots that are less days and cannot be accommodated. He then says: And 

all that man has spent, which earned him a wage with God and raised his 

status to him, or earned him a place among the wise people of excellence, is a 

good, not a waste, even if it is great and many, and all that he has spent in the 

sin of God that you earn with God is sin and when the wise are sinful, it is 

wasteful, even if it is few .  

The reality of the Muslim world is not far from these models and images. 

Other models of waste, forms of, and colors of waste and loss are mentioned 

below, as a result of irrational consumer behavior in the reality of the Muslim 

world, including: 

1. Alcohol, drugs and smoke: These are harmful consumption types that 

would exhaust some of the general purchasing power, which is considered to 

be a loss, in the sense that it would have been spent on necessities if it had not 

been spent on them. The Muslim world consumes drugs in the hundreds of 

millions of dollars, and studies involving WHO have shown that while 

smoking has begun to decrease in some parts of the developed world thanks to 
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increased health awareness in these countries, it is regrettable that tobacco 

use, for example, has increased in developing countries, including the Muslim 

world, with a 30% increase in Asia, while in Africa tobacco use has increased 

by 170%. 

In another study by a researcher, he explained that the amount of money 

spent on drug trafficking in the Arab world exceeded $50 billion annually. 

2. Overeating: If more than food, if the person has more than food , he cannot  

digest it, as it develops overheating and indigestion, the stomach may become 

dilated and stretched as a result of overeating, one loses appetite to eat if you 

eat food that you cannot digest, as a result may develop diarrhea or 

constipation, excessive food leads to obesity and then human beings are 

exposed to heart disease, high pressure, kidney disease and diabetes.  

The problem of overeating is not limited to its consumption, but extends to 

some of the behaviors associated with it, and in this regard some studies 

conducted in Kuwait indicate that food is dumped, damaged and placed in 

garbage bins to the extent that in some cases it may amount to 45% of the 

volume of garbage. In Riyadh, a study prepared by the Riyadh City 

Secretariat on the city's waste showed that the amount of daily waste per 

person of food waste is 1,060 grams, and in the Arab Gulf states the amount of 

food dumped in garbage is very large compared to other countries of the 

world. 

3. advertising and  false purchasing habits: one of the most important 

manifestations of loss of consumption is the economic loss resulting from 

ignorance and superstition in the purchase of necessities. Purchasing habits 

tend to be constant no matter how wrong, and an individual's consumption is 

often based on an impromptu random basis on the highest rational basis, as it 

is based on often wrong purchasing habits, and the individual continues to 

perform them, because he or she has found them like this or out of tradition 

for others. One of the clearest examples of false purchasing habits is that 

people buy apples for red color rather than for their nutritional value, and 

prefer white bread, peeled rice over brown bread and unpeeled rice, which 

are the best in a nutritional way, and if we can in any way teach the consumer 

items that give maximum nutritional value less expense to save us a lot of 

productive work, as Henry Harb detailed in his book Consumer Education. 

The declaration is largely responsible for the formation of such false 

purchasing habits. 
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Advertisers may question people about old or new goods in their possession 

that have not yet been worn out or exhausted, leaving them to buy new goods, 

which is also a loss of consumer resources.  

Through studies and investigations, commercials play a major role in 

deceiving the consumer, pushing them to buy more into many things that are 

not really needed, which is particular wastefulness, and even playing a role in 

the primacy of sentimental motives such as tradition, love of excellence, pride, 

ambition, astonishment and other self-creation sought to provoke them in 

man. 

4. Fashion craze and product styles: Fashion changes and multiple models are 

contrived fluctuations in getting consumers to buy, although they do not 

reflect their desires, and may be largely incompatible with their tastes, and as 

they accept them, they do so under the influence of large-scale advertising 

campaigns that give them a sense of being late if they do not accept them. This 

phenomenon is evident in women's fashion, as well as to cars, radios, 

televisions, furniture and some food commodities, as the rich change these 

things every year to walk with the modern style, and the consumer may 

realize some goods before they get the desired benefit, or before they become 

unusable. This is expressed economically by a lack of overall satisfaction, 

which is undoubtedly one of the most significant aspects of the loss of the 

economic system.  
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Implications of extravagance and waste 

There are undoubtedly many bad consequences and effects of the widespread 

phenomenon of wastefulness, including:  

1. Extravagance is a danger to faith: waste raises the standard of living of the 

individual and the family falsely higher than the real continuing income, and 

then the side gains barely disappear and only real income remains. In order 

for many of the extravagant to resort to honest and dishonest ways to 

continue the cash flow and achieve the high level of spending they used to, the 

hand extends in one way or another and fall under the weight of haram gain, 

as the wasteful may narrow it or end its resources, so that it is forced to meet 

and preserve the life of luxury and bliss that it has created to fall into the 

forbidden gain,. 

2. Extravagance is a kind of haste and recklessness: wastefulness is a kind of 

recklessness, haste and lack of foresight of the consequences of things, and it 

may be a sign of recklessness, uneasiness in taking responsibility, all of which 

lead to serious consequences and bad consequences, it kills the vitality of the 

nation, leads it to war and corruption, fills hearts with hatred and hatred, 

destroys the life of security and stability, and breaks the souls of the poor and 

a scent for the rich. 

3. Extravagance and reasons for evil and sin: extravagant is a call for many 

kinds of evil because it moves the wounds to sins and occupies them from sins. 

It also stirs the instincts that inhabit or lurk in these souls, and then does not 

believe in the individual from falling into sin, Satan is the greatest thing that 

controls man if he fills his belly of food, and therefore he said: Peace and 

prayers be upon him:  "A human being has not filled a pot of evil from a 

belly, according to Ibn Adam, to the values of his crucifixion, if inevitably, one 

third of his food, one third of his drink and one third for himself." 

4- Extravagance and its impact on the environment: waste is a major cause of 

environmental degradation and depletion of its resources. Although it is 

multi-image and method, it generally leads to one result: the destruction of 

plugging and offspring, and the destruction of environmental balance. 

5. Luxury and the call for softness and softness: Luxury leads to softness and 

softness, which drives people to vices, and discourages them from jihad and 

sacrifice, which is the greatest danger to the nation. 
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6. Waste and fancy: wastefulness of what fancy commands and the mind 

forbids, and the best manner in this is to discipline the truth when he says: 

And do not waste.' A person may be given a month's livelihood in a day, and if 

he sows it, he will suffer a month, and if he is managed, he will live a good 

month. 

7. Lack of care and concern for others: man does not take care of others and 

often does not care about them, unless he is tired and overwhelmed by need, 

as he influenced Joseph (peace be upon him) when asked, "We never see you 

saturated?" he said: I am afraid that if I am satisfied, I will forget the hungry. 

And the extravagant is immersed in grace on every side, so I can think or care 

about others. 

Extravagance  and Wastefulness in the reality of people 

The subject of food and drink in the history of the Muslim nation is ancient 

and ancient, its origins derive from Qur'anic verses and prophetic hadiths, 

and the books of jurisprudence, chips, sermons, gifts and morals single out 

doors for food and drink, which forbid taboos and order the following of 

Islamic morals.  

Today, food and drink in most people's lives have become inestimable and 

evil, extravagant, , delicious and extreme. In the food and drink industry, 

money is wasted, open tables are set up in homes and restaurants and races 

are held for lavish parties and competitions.  

The general public slipped into the blind tradition of luxury material nations 

and the lives of many were costly and extravagant in their feasts, holidays and 

lives. Our holidays have become expensive and our Ramadan every year has 

become a season of luxury and luxury, rather than worship and dedication. 

Food has become a terrible threat, warnings of a dangerous future have risen 

and economic, social and food security and rationalization of spending and 

consumption are urgently needed.  

Man is a living being, doing important functions, worshipping God, then 

rebuilding the earth and establishing the principles of justice and goodness, 

which makes him need food to grow, live, move, work and need water, as man 

cannot survive for long without water.  

The human being's response to the instinct of food and drink is innate. 

Maintaining a diverse nutritional texture and balance with mediation and 
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moderation gives a person at the age of life a strong body, lasting health and a 

blessed and extended life. 

Since it is not enough for a person in his food and drink to eat one species, 

basic needs such as water, sugars, fats and grease, protein, vitamins and some 

minerals must be available. 

Moderation, therefore, is to mediate between hunger and overheating by 

reducing the amount of food and drink without missing out on the need for 

body and work. These have many benefits: body health, quality of 

understanding, conservation strength, lack of sleep, and self-preservation, 

some scientists said: the biggest drug is food appreciation. 

On the other hand, the demand for food by Zayed makes food for the 

extravagant insatiable, targeted, for which they make expensive money, and 

spend long times in the market buying food colors. Those who have made 

their stomachs, goals, pleasures and desires, are suffering with their money 

from miserable assistance or poor aid, resulting in hungry bellies and lost 

money.  

Extravagance, waste and profanity and profanity are dangerous consumer 

behaviors that unfortunately entered people's lives and included most aspects 

of life, there is diversification of foods and drinks in public invitations, events 

and wedding feasts that cost a lot of money, and there are open tables with 

many varieties, for specific amounts for each person and there are banquets 

allocated in cases of death and funerals. 

It is a wonder of a society that holds joys and feasts, and Muslim communities 

suffer from sorrows and sorrows, Ali ibn Abi Talib said, "Nothing is poor 

except for what he enjoyed rich." 

Judge Iyad, may God rest his soul, was quoted as saying: "Too much eating 

and drinking is evidence of insatiable, careful and evil, and the predominance 

of lust, which is a means, causing the harms of the world and the hereafter 

and a way to take care of the body and the self-immolation, i.e. its 

fragmentation. 

Excessive eating and drinking leads to its storage in the body and its 

transformation into flesh, grease, obesity and belly, which is based on many of 

his works and activities, and in the old days it was said: "The belly goes 

acumen", and it was mentioned about Omar ibn al-Khattab, may God bless 

him, his famous saying His adage: "Don't you and the belly, it is lazy to pray, 
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harmful to the body and you have to deliberately do so in your strength, it is 

far from the evil, and it is healthier for the body, and stronger for worship if a 

person does not perish until his lust affects his religion. 

It is funny to say what Muslima ibn Abdul Malik, king of the Romans, 

answered when asked: "What are you doing to the fool in you? A Muslim 

said: Who fills his belly with everything he found. He said to his companions, 

"If you eat, pull the buttons on your circles, make small mouths, stress 

chewing, suck water, and no one will solve your visit, and let everyone eat in 

his hands." 

The doctors agreed that the head of the disease introduced food into the food, 

and said: The most ills are generated by curiosity and food appendages.  

The orders of food and drink (food) as divided by the son of the values of Al-

Jawziya, may God rest his soul in his book "Prophetic Medicine", are three: 

the order of need, then the order of sufficiency, and finally the rank of virtue.  

Unfortunately, even in Ramadan household expenses to cope with 

consumerism and the insatiable shopping and high spending, it became 

familiar on the evenings of Ramadan the large number of ambulances due to 

waste and overspending. 

One day, Al-Faruq Omar bin Al-Khattab stopped his son Abdullah (jaber bin 

Abdullah was said) and asked him, "Where are you going?" Abdullah told 

the market. Al-Faruq said to him: Why?! He replied: To buy meat and justify 

that purchase as he craved meat, so he went out to the market to buy some of 

it, and al-Faruq said to him: Speak to him, I desired something you bought?  

It is timeless economic wisdom and a rational consumer base. Nowadays, we 

are witnessing a frantic race with new marketing methods, exciting 

advertising styles, attractive advertising, and intense advertising for purchase 

and more. 

Numerous investigations have found that a wide range of people buy what 

they don't need and consume too much products and goods. 

"What we spend on fake decorations is enough to clothe all the nudists in the 

world," says William Penn. 

Thus, our luxurious lives fill the bellies with pleasure and taste and feed lives 

with empty and corrupt things. How ridiculous is a man who always pretends 

to be intelligent and knowledgeable. 
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"Easy, luxurious lives don't train men to work hard or face difficulties, nor do 

they awaken the ability to work hard in life," says Smile.  

Some men consider women's excessive interest in fashion and the need to 

respond to them as a reflection of their lack of sufficient reasonableness to 

think.  

"It is common among us that women are more extravagant than men, 

whether in clothing or spending, but there are men who are more extravagant 

in their money, behavior and possessions, which is relative and related to the 

size of the temptations that an individual has to waste," says Ali Glum. 

"One of the reasons for was the wasteful need for women to own some of the 

things they think they need to beautify their homes, or to delight the family 

and children in particular with toys, clothes and needs," says Sabah al-Maliki, 

speaking of waste. 

Selfishness and personal expediency in many families and communities lead to 

excessive exploitation of sources of income. 

Thus, a strange shopping obsession, a major buying addiction, and a 

wondrous consumer fever have emerged, all fuelled by exciting ads, attractive 

commercials, tempting contests and encouraging incentives. 

The most influential ads are those that can be returned in multiple formats, 

and in places that can be seen by large numbers of people such as television 

programmers that are beloved of viewers, newspapers and central markets. 

Fawzia Khalil, participating in an investigation into "Women's Shopping 

Obsession," says that shopping obsession is usually emotional and represents 

a way to compensate for emotional suffering, deprivation, anxiety, marital 

unhappiness, or lack of tenderness, and this shopping obsession among 

women may be more common. 

In the same investigation, Badria al-Matari says: There are women who buy 

unnecessary or unnecessary items, and push men to pay a lot to satisfy their 

crazy desires.  

One of the most important results of an investigation into (commercials and 

extravagance): advertising pays women to buy and more. Women also usually 

buy the item as a result of the announcement. Many competitions entice 

children to buy heavily. The investigation came to an important conclusion: 

commercials are largely responsible for pushing people to waste, especially 
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women, in pursuit of pride and boasting, a love of reconnaissance or a desire 

to imitate. 

The tradition among people is not limited to a country or race, but is a global 

one that is difficult to change. 

Moreover, the human soul is an insatiable breath, and at the same time it is 

not convincing, it is a sort of every kind, eager for every form, curious for 

every color. 

Overhype, obesity, profligacy, waste, waste, depletion, waste and waste, waste 

and waste and waste hills. Social dichotomies, sagging, indifference, disbelief 

of grace... These are some of the effects that are undoubtedly generated by 

uncontrolled purchasing behavior, from unbalanced consumer addiction and 

irrational extravagance. 

Garbage cans see bags of garbage and colors of household waste resembling 

hills as a result of heavy domestic consumption, and those who said 

consumption was the next flood of pollution believed. 

If we add to the above the common ethics of ego, envy, greed, greed, 

emulation, breaking the hearts of the poor, the poor and the needy, and the 

imbalance of family budgets and indebtedness. All of this requires that we 

stand up to the consumer monster, the purchasing ogre, the spending 

addiction and the shopping obsession in order to close once and for all the 

black file of consumption in every home, every family, and within every 

society. 

If we had collected everything spent on trivial matters in a unified box, and 

then spent on removing the causes of tragedy from the lives of many, the land 

would have been repaired and well-lived. 

If our actions are managed and well behaved, we can get rid of the extremes 

of overspending and consumption, destitution and poverty, as the former can 

meet the needs of the second, so that the extremes approach a reasonable rate. 

Addressing the phenomenon of wastefulness and waste 

Moderation is the essence of Islam in all human activities, as Islam forbids the 

killing and the love of appearing.  

The Qur'an and the Prophet's Sunnah have defined the consumption of the 

Muslim in the unspeakable way of extravagance and waste, so that the 

consumer map deals at the level of individuals (food, drink, clothing, housing, 
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decorations, means of movement, costs of marriage and wages of workers..) 

and is disciplined by the approach of the Messenger of God ( peace be upon 

him ) - good example. 

Therefore, within this consumer map, a Muslim should commit to: 

1- The economic aspect does not have the believer, but confronts it with his 

faith and creation.  

2- Consumption is within the limits of moderation and moderation. 

3- Avoid pride and imagination. 

4- Stay away from haram. 

5- Rationalizing and regulating consumption. 

6- Eating and saving consumer products when they are easy and prosperous. 

Muslim consumers also move within legally defined consumer areas, ranging 

from legalization to sanctity. 

First: area of strength (moderation and moderation):  

It is a permissible area, as it is the middle between extravagance and 

fragmentation and the middle between decorations and piousness, and most 

people do not take it, as they often tend to adorn and some go beyond luxury, 

luxury and waste, and the origin of this area is the saying Al-might:  

"who when they spend are neither wasteful nor miserly , between that is a just 

stand" Al-Furqan 67. 

Second: The area of decorations: (good and show of wealth):  

It is a permissible area that says: "But tell of the favors of your lord" Adoha 

11." The Almighty says: " O sons of Adam, take your decorations at every 

mosque" [Al-Arraf",: 31]. 

The Messenger of God says, "God likes to see the effect of his grace on his 

servants" Hadith Hassan - taken out by al-Tarmadi, and from this region to 

speak of blessings and well-being, but not to take the Muslim consumer out to 

the area of luxury that forbids him. 

Third: piety region (austerity and asceticism): 
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It is a permissible area, although it is a welcome area, but those who can stay 

there are few people, and at the head of this region are the prophets of peace, 

the early leaders, and a few late ones, because in this region there is a lot of 

sacrifice in the world and its joys, and the excitement of others, and if this 

facilitates the solution of economic problems. 

Fourth: The area of the being miser (stinginess and scarcity): 

Scrooge is an enemy of himself, and an enemy of all that benefits people, even 

if the situation reaches the asceticism and deprives himself of necessities, and 

the origin of this region is the saying of Almighty:" yet whoever is mean is 

mean only to his own soul " [Muhammad,: 38]. He said: "Don't be scared, but 

those who were before you perished with scarcity, ordered them to be stingy, 

so they belied, and ordered them to be immoral, so they blew up" a true 

hadith on a Muslim condition, as the ruler in al-Mustarak, and Abu Daoud 

took him out. 

Fifth: Wasteful zone (waste and luxury): 

It is a forbidden area, and he said: "Don't be extravagant that he does not like 

the extravagant ones" . [al-Anam: 141].  

Waste is more than extravagance, it is excessive and exceeds the known limit, 

it expands in forbidden spending, sins and evil desires, and luxury is more 

than wasteful as one expands in the sanctuary and lust of the world.  

If luxury spreads to the nation, it will be lost to the courtyard, and from this 

region the waste of money, and the Holy Prophet (May blessing and peace be 

upon him) has stopped wasting money, as the two sheikhs have told him. In 

line with the style and area of moderation and textures, and away from the 

style and area of waste, Islam has placed qualitative and quantitative 

restrictions and established rules governing the consumer process, including:  

(1)  The prohibition of the life of luxury: luxury is the exaggeration of grace, 

the luxury is the expanding blessing in the sanctuary and lust of the world, 

and Islam does not favor luxury but considers it an abnormal behavior and a 

cause of the descent of torment and the destruction of nations, and an 

indication of "If we want to destroy a village that we have ordered to be 

entertained, then they have the right to say, and we have destroyed it," A-Isra  

16]. 

(2) The prohibition of waste, extravagance and profligately: wastefulness - as 

we have shown - is to go beyond intent and moderation in spending, which is 
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below luxury. Waste means spending money and dispersing it too 

extravagantly. 

And regret against adulthood. The law has forgathered waste and waste 

because of the unconscious waste of the resources of the individual and 

society.  

 (3) Order moderation in spending: so that the Muslim is balanced between 

the interests of religion, the world, the spirit and the article. The prohibition 

of luxury, extravagance and waste does not mean calling for stinginess, 

scarcity and rectification, but rather the call for moderation. Because of its 

positive effects on the individual and society, if stinginess leads to a lack of 

inclination to consume, luxury and waste lead to the waste and destruction of 

resources, both of which are scourges. 

 (4) Stay away from the consumption of prohibited and harmful products: this 

means that the products are good, pure and purity. The jurisprudence says: 

There is no harm or harm. 

 (5) Incompatible and unsatisfied: Islam views consumer spending as the 

strength of societies and social duties. Therefore, the Muslim should be 

warned that his spending should be inseparable or treacherous. He said:" 

believers, do not annul  your charitable giving with reproach and hurt " . [ Al-

Baqra,: 264].  

The Messenger of God said: "God does not look at the one who dragged his 

dress into a betrayal" agreed. 

 (6) Overcoming the human soul with hunger: to narrow the courses of satan. 

If the human soul is full, it moves, wanders and wanders through the doors of 

lust, and if it is hungry, it will dwell, fear and humiliate. 

A gathering of scholars and jurists has reported that hunger has many 

benefits, including: 

A. Serenity of the heart and permeability of insight.  

B. Remember God's scourge and torment. 

C- Breaking the lusts of sins.  

D. Attendance at worship. 
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Altruism and charity.  

 (7) Economic education: on good production, earnings, good consumption 

and spending, and good distribution, and here we can forget what the 

Messenger of God was raising his companions on, including: 

 (a) Education on the richness of the soul: In the words of Abu S Thar, may 

God rest his soul, the Messenger of Allah (may the blessings of Allah be upon 

him ) said to him: "You see that too much money is rich? Abu Thar said: Yes, 

and you see the lack of money is poverty? Abu Thar said, yes. The Messenger 

of God said to him, "But wealth is the richness of the heart, poverty is poverty 

of the heart" is a true hadith. This means not accepting money from every 

avenue, not spending it on every way and in any amount.  

 (b) Education for work and livelihood: Abu Saeed al-Khedri said: "I will not 

spare you, whoever is exempted is relieved by God, and whoever sings, god 

sings him and those who are patient and who is patient, and who is patient, 

patience." This means that the psychological means are important: chastity, 

dispensation and patience. 

As for the material means of work, as in the hadith of "if one of you takes his 

rope and comes with a bundle of firewood on his back and sells it, his face will 

be better for him than to ask the people to give it or prevent it", al-Bukhari 

recounted. That is why the people of Mecca worked in commerce in Mecca 

and agriculture in medina. 

 (c) Education on self-reliance and personal income: Jaber bin Abdullah, may 

God bless them, said the Prophet "a bed for a man and a mattress for his 

woman, a third for the guest, and a fourth for Satan", narrated by a Muslim. 

This means reducing expenses so that one does not need to borrow from 

others and be self-sufficient. 

 (d) Education on giving: According to Abdullah bin Omar, the Messenger of 

God said, "The upper hand is better than the lower hand, the upper hand 

spent and the liquid lower hand", narrated by a Muslim, which means raising 

the economic level of society, so that there are more givers and fewer takers. 

These are the most important features of economic education on which the 

Messenger of God and his companions grew up, and raised them to take it 

and invited them to follow it, and it paid off on the companions of the prophet 

Mohammed, Allah bless them, and on the Muslim community, and resonated 

in the field of calling for Islam. 

wشبكة  w w . a l u k a h . n e t





 19 

 

We should follow our message and represent those educational features in a 

realistic and practical manner. 

Muslims should refrain from any behavioural pattern that destroys these 

values, monuments and morals. Any expense of showing off or showing off or 

being good, must widen the social gap between rich and poor in a single 

Muslim society. 

It is the pattern of proper and legitimate spending that speaks to simplicity, 

humility and moderation. This does not mean that Muslims are reluctant to 

benefit from their income, or the resources that God has entrusted them with, 

to meet their needs or to provide themselves with amenities. 

But Islam requires giving consumption greater feasibility and quality. It also 

orders the avoidance of a lifestyle based on vanity and deception, to satisfy the 

extreme tendency to imitate others. 

Unhealthy competition for figures of paternity accompanied by a number of 

customs, particularly on marriage occasions, leads to excessive spending 

financed either by disrupting the investment of the above-saved or by 

preventing future savings. 

Infection soon affects the entire social climate. The Muslim is required to 

moderate and balance and to stay away from all manifestations of corruption, 

luxury, extravagance and waste, the scourges of societies.  
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